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PRESIDENT’S MESSAGE

A renewed increase in growth momentum 
for the industry at the start of the second 
quarter of 2022 and with the Malaysian 

economy recording a favourable performance 
in Q1 2022, the numbers indicate that 
economic improvement is steadily underway.

Optimism is in the air as all signs point to 
economic recovery remaining resilient in the 
third quarter. However, with multiple ongoing 
global crises, we must continue to be vigilant 
and cautious.

Nevertheless, I have every confidence that we 
are equipped with the expertise, resources, 
and tools to continue persevering through 
current and future challenges, having survived 
nearly two years of various COVID-19-related 
disruptions.

In this issue of Business in Action, we 
examine how CX, or Customer Experience, 
is increasingly being viewed as an essential 
element of business-to-business (B2B) 
transactions, made possible by the social, 
mobile, cloud and big data analytics platforms 
(known as the “3rd Platform).

CX refers to the sum total of all interactions 
a customer has with a brand, and in our 
cover story, we detail how this relates to 
manufacturers. 

In a related topic, this edition also looks into 
how the right user experience (UX) and user 
interface (UI) can boost consumer satisfaction 
and increase sales.

FMM is a strong proponent of digital 
transformation, constantly keeping pace with 
Industry 4.0 and digitalisation systems to help 
manufacturers with information and know-
how in this field. We strongly encourage 
members to deepen their knowledge in this 
area, embrace and adopt digital solutions in 
every aspect of their businesses.

We are halfway through the year 2022, and 
as we move towards full economic recovery, 
the industry outlook is one of hope at this 
point in time. 

I would like to express my gratitude for the 
continuing support of all our stakeholders 
and I look forward to more positive growth 
throughout the rest of the year.

Sincerely,

Tan Sri Dato’ Soh Thian Lai
President
Federation of Malaysian Manufacturers

RECOVERY
ROAD TO
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GLOBAL TRENDS

GOING FORTH 
WITH OPTIMISM
S outh Korea’s exports extended gains in July, which 

suggests ongoing resilience in a strained global 
economy.

Gross domestic product (GDP) fell 0.3% from March 
when output declined 0.1%, according to the Office for 
National Statistics (ONS), adding that a gain of 0.1% 
was predicted by economists.

Overseas shipments climbed 9.4%, just shy of a forecast 
10% gain, according to data released by the country’s 
government. Average daily shipments, which take into 
account one less business day than a year earlier, rose 
14.1%.

Bloomberg reported that South Korea’s overall imports 
advanced 21.8% in July, resulting in the second-largest 
trade deficit on records dating back to 2000, and the 
longest monthly streak of shortfalls since the 2008 global 
financial crisis.

The data showed semiconductor shipments – South 
Korea’s largest single source of income – edged up just 
2.1%, while exports to China slid 2.5%. 

However, sales to the United States surged 14.6% to 
US$10 billion (RM44.5 billion) for the first time.

South Korea’s trade data are an early indicator of global 
economic activity as its manufacturers are positioned 
widely across supply chains. 

STAR MARKET ENJOYS GROWTH
The Shanghai Stock Exchange’s Star Market celebrated 
its third anniversary in mid-June, its Nasdaq-style board 
boasting a variety of hard tech (information technology, 
biomedicine, high-end manufacturing) companies and 
an incubator of systemic innovation in the field of stock 
exchanges.

According to an article in China Daily, 428 companies 
in total have listed on the Star Market so far, with their 
combined market cap exceeding 5.1 trillion yuan 
(US$757 billion or RM3.35 trillion). In the report, Market 
tracker Wind Info notes that 157 of these companies are 
next-generation infotech companies.

The Star Market also houses 88 biomedicine companies, 
69 high-end manufacturing companies, 56 new material 
providers and 57 integrated circuit (IC) companies.

On China’s broader A-share market, 114 IC companies 
are listed, which shows the effectiveness of the Star 
Market in attracting half of them.

Last year, companies listed on the Star Market recorded a total 
sales revenue of over 844 billion yuan (RM554 billion), up 
37% year-on-year. Their average spending on research and 
development (R &D) was 84 billion yuan (RM55 billion), up 
27% year-on-year.

At the mark of their third anniversary, companies listed on the 
Star Market had seen their share prices surge more than 107% 
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GLOBAL TRENDS

on average over three years. Over the 
same period, the benchmark Shanghai 
Composite Index gained only 9%.

The Star Market was launched at a time 
of trade frictions between the US and 
China in 2019.

DEMAND FOR GOODS BOOSTS 
US MANUFACTURING
Reuters reported that US manufacturing 
activity had picked up in May as 
demand for goods remained strong, 
further alleviating fears of a recession.

The Institute for Supply Management 
(ISM) noted that its index of national 
factory activity rebounded to a reading 
of 56.1 last month from 55.4 in April, 

according to the article in Reuters. 
Economists polled by Reuters had 
forecasted the index falling to 54.5.

The country has been fearful of an 
imminent recession as the Federal 
Reserve aggressively raises interest rates 
to tame inflation.

Even as spending turned towards travel, 
dining out and recreation, the demand 
for goods remains resilient. 

In the report, it was noted that the ISM 
survey's forward-looking new orders 
sub-index increased to 55.1 from 53.5 
in April, and its measure of supplier 
deliveries slipped to 65.7 last month 
from 67.2 in April. A reading above 
50% indicates slower deliveries to 

factories. The survey's gauge of order 
backlogs rose to a reading of 58.7 
from 56.0 in April.

News on the inflation front was 
encouraging. A measure of prices paid 
by manufacturers dropped to a reading 
of 82.2 from 84.6 in April, supporting 
views that inflation has probably 
peaked, however, manufacturers are 
facing difficulties finding workers.

Factory employment had fallen to 49.6 
from 50.9 in April. With a record 11.5 
million unfilled jobs across the economy 
at the end of March, however, worker 
shortages appear to be the culprit for 
the pullback in factory employment, it 
reported.

9
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LOCAL UPDATES

THE INDUSTRY NEWS
YOU NEED TO KNOW

10

A stronger economic 
revival with GST
FMM lauded the reintroduction of the 
goods and services tax (GST), saying 
that it would support economic revival 
and be a more effective tax regime 
compared with the current sales and 
service tax (SST).

President Tan Sri Dato' Soh Thian Lai 
hoped that it would be set at a rate 
that would not burden the people, 
while also be capable of widening the 
government’s revenue base to lower its 
debt ratio and accelerate the pace of 
fiscal consolidation.

In a The Star article, Soh is quoted as 
citing a survey carried out by FMM 
on the GST in May 2020, in which a 
total of 499 companies had strongly 
supported the call to replace the SST.

He pointed out that the GST would 
provide a fair tax structure and eliminate 
cascading and compounding of taxes 
commonly found in the SST regime.

“In addition, prices of Malaysian 
exports will become more competitive 
on the global stage as no GST is 
imposed on exported goods and 
services, while the GST incurred on 
inputs can be recovered along the 
supply chain.“As the broad tax base 
system will increase indirect taxes, it will 
give the flexibility to the government to 
reduce direct taxes (personal income tax 
and corporate tax) to make Malaysia 
a more attractive business destination,” 
he said.

He added that the reintroduction of 
the GST or GST 2.0 should not be 
considered in isolation, but as a part of 
the holistic assessment of Malaysia’s tax 
systems and the country’s fiscal position.

“While the introduction of a broad-
based consumption tax would strengthen 
the country’s fiscal position, GST 2.0 
must be easy to manage and also not 
increase the cost of doing business,” he 
said, while urging the government to 
consult all stakeholders for a thorough 
review to ensure its effectiveness.

“Switching back to the previous 
automated model under the GST tax 
payers access point system will not be 

difficult. As the GST compliance systems 
are already in place, companies have 
asked for a six-month transition period 
to change from the current SST to GST 
2.0 based on our May 2020 survey,” 
he was quoted as saying.

FMM is suggesting for the new GST 
rate to be reduced to 4% to encourage 
conducive business conditions, as this 
would lead to higher investments and 
employment opportunities, as well as a 
higher disposable income for the rakyat.

RM42.8 billion approved 
investments for Malaysia
In the first quarter of 2022, Malaysia 
has attracted a total of RM42.8 
billion approved investments in the 
manufacturing, services and primary 
sectors, involving 910 projects.

“The foreign direct investments (FDI) 
remained the major contributor at 65% 
or RM27.8 billion, while investments 
from domestic sources contributed 35% 
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LOCAL UPDATES

amounting to RM15 billion,” the 
Malaysian Investment Development 
Authority said in a report by The Star. 

“The approved investments for this 
period will create 24,906 new jobs in 
the country.” 

The report detailed that in the first 
quarter of the year, the manufacturing 
sector continued to assume an important 
role in driving the country’s economic 
recovery, accounting for more than half 
(70.1%) of total approved investments 

Penang semiconductor 
plant ready in 1Q23
Semiconductor company TF AMD 
Microelectronics (Penang) Sdn Bhd is 
expecting its RM2 billion manufacturing 
facility in Penang to be completed in the 
first quarter of 2023.

At a press conference, managing 
director and corporate vice-president 
Neoh Soon Ee said the new facility at 
the Batu Kawan Industrial Park would 
be its second site in Penang, adding 
that it is expected to create more than 
3,000 jobs in advanced semiconductor 
engineering, design and process 
technologies for high-performance 
computing solutions. 

The Edge Markets reported Neoh as 
saying, “The new facility, spanning 
0.139 million square metres (sq m) and 
occupying approximately 5.66 hectares, 
will manufacture advanced integrated 
circuit technology. Once completed, it 
will bring TF AMD’s total manufacturing 
capacity to over 0.21 million sq m.”

TF AMD Microelectronics is a joint-
venture company established in 
2016 between China’s TongFu 
Microelectronics and US-based 
Advanced Micro Devices (AMD).

of RM30billion, followed by the 
services sector at RM12.7 billion 
(29.7%) and the primary sector at 
RM0.1 billion (0.2%).

Of the total approved FDI, 
Germany dominated the foreign 
injection for the period January 
to March 2022, with investments 
totalling RM8.9 billion (32%), 
followed by Brunei RM5.1 billion 
(18.3%), the United States RM3.9 
billion (14%), Hong Kong RM3.3 
billion (11.9%) and Japan RM3.2 
billion (11.5%).

It reported that for projects 
approved by Putrajaya, five states, 
namely Kedah, Penang, Selangor, 
Sabah and Johor, contributed 
RM31.8 billion (74.3%) of the total 
investments approved from January 
to March 2022.

“Malaysia remains an attractive 
investment destination for global 
investors with the manufacturing 
sector maintaining its position 
as a key pillar of the economy 
for 2022, generating significant 
multiplier effects on the nation’s 
growth,” said International Trade 
and Industry Minister Datuk Seri 
Mohamed Azmin Ali.
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ALL EYES ON CX: 
THE NEXT BIG 
THING
C ustomer experience (CX) is 

increasingly being viewed as a 
necessary element of business-

to-business (B2B) transactions, made 
possible by the social, mobile, cloud 
and big data analytics platforms (known 
as the “3rd Platform).

By definition, CX refers to how a 
business engages with its customers 
throughout their buying journey, from 
marketing to sales, to customer service 
and every point in between: in short, 
it’s the sum total of all interactions a 
customer has with your brand.

CX is regarded as not just a set of 
actions, it also focuses on feelings, i.e. 
How do your customers or prospective 
customers feel about your brand?

The manufacturing sector has always 
kept pace with the latest technology and 
digitalisation trends which are related to 
every aspect of their businesses, and CX 
is not exactly a new trend, though it has 
become an increasingly crucial element 
to adopt. 

In the IDC Manufacturing Insights report, 
“Perspective: Customer Experience – 
What Does IT Mean for Manufacturers,” 
if offers a closer look at a topic of 
increased interest to manufacturers 
across manufacturing value chains. 

“Competitive pressures and the desire 
for more meaningful relationships with 
customers are driving manufacturers to 
reconsider what customer experience 
means within a B2B context. A major 
catalyst is the expectation of business 
users for the same level of rich 
interaction and capabilities in their 
business transactions that characterise 
their personal transactions,” said 
IDC Manufacturing Insights research 
manager Heather Ashton. 

as it’s no longer a one-time transaction 
focused sale, and selling products-
as-a-service is necessitating that 
manufacturers engage with their 
customers continuously even after a sale. 

This means that the areas of engaging 
customers, keeping them informed, 
creating online marketplaces that enable 
discovery and self-service, and investing 
in solid post-sale have gained strategic 
importance.

According to the report, the 
engagement/experience theme will help 
manufacturers realise the implications of 
applying a customer experience lens to 
relationships with channel partners and 
end customers; understand how some 
manufacturing leaders in the various 
value chains are applying a customer 
engagement approach; and identify 
some of the technologies available for 
enhancing customer experience. 

Of course, the definition of “customer” 
for manufacturers is valid, as it can refer 
to the wholesaler that takes a product to 
its distribution channels or the licensed 
dealer network for automakers.

For consumer products manufacturers, 
it can mean the big-box retailers where 
their product is prominently displayed 
or the end consumer who has come to 
know and love their brand and wants a 
more direct relationship, said the report.

“The implications of this for a 
manufacturer are that the customers, 
whether they are distributors, resellers, 
or consumers of its products, expect 
to have an experience with the 
manufacturer that is digitally executed 
and enriched by 3rd Platform 
capabilities throughout the customer 
journey”, it said. 

KEY DRIVERS
What is driving the increasing need 
for better CX? Wipro Limited, a 
leading global information technology, 
consulting and business process services 
company examines three key factors, 
the first being the blurring of boundaries 
between products and services.

The servitisation of products has 
changed the very nature of the 
manufacturer-customer relationship, 
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Secondly, the changing face of the B2B 
buyer factors in as the business buyer 
today wants consumer-like experience. 
These new expectations from buyers are 
pushing manufacturers to provide great 
User Experience (UX)/User Interface 
(UI), instant response to service requests, 
and proactive maintenance and support.

Finally, while CX has emerged as the 
key competitive differentiator over 
product attributes and brand value, 
the marker of delivering a superior 
experience lies not just in the revenue 
it can potentially generate, but the 
initiatives that a company takes to 
deliver on the experience also make 
its operations more streamlined and 
efficient. 

Wipro also notes that the investments 
in technology such as automation, 
analytics, IoT, and AI that are so 
necessary for a seamless customer 
journey, as they also deliver immense 
productivity gains and save efforts and 
costs. 

DESIGN-LED CX
The NTT Data Business Solutions website 
recommends that manufacturers give 
their customers a “one-stop shop” 
approach to accessing information and 
services online in a consistent way, in 
order to grow and increase revenue in 
an unpredictable market.

A good CX system can break down 
the walls between the customer and 
the manufacturer, as it empowers 
manufacturing organisations to serve 
their customers far better and in the 
ways the customer prefers, said a report 
on the blog.

Manufacturers need a B2B ecommerce 
platform and this blog will follow on 
by discussing the importance of CX 
design, caused by a shift in customer 
expectations.

CX design involves more than 
automating processes and reducing 
human interaction, and it’s important 
to have knowledge of all the possible 
scenarios in which customers will need 
to interact, while putting the needs of the 
user at the forefront. 

The digitisation of all customer processes 
can increase efficiency in customer 
service, create transparency for all 
relevant information and ensure the flow 
of information between the manufacturer 
and its dealers, according to NTT Data 
Solutions.

To make sure a CX project is 
successful, they recommend choosing 
a CX specialist who takes a design-led 
approach and gets their UX/UI team 
involved from the very beginning, and 
they advise manufacturers to resist 
leading with their own requirements.

This is because it’s the customers that 
will be interacting with the CX system, 
therefore the first step is to understand 
what the customer wants and to ensure 
that the whole experience revolves 
around them. 

A CHANGE OF MINDSET AND 
PRACTICES
To thrive in this new customer-centric 
world, it’s important for manufacturers 
to get to know their end customers and 
how they use their products.

Wipro suggests the following to help 
manufacturers play their cards right on 
several fronts. *source: https://www.
wipro.com/process-and-industrial-
manufacturing

1. Unlock new opportunities 
with smart products

 Connected products that talk to 
each other and to the manufacturers 
systems can provide valuable 
insights on consumption patterns 
and product usage. They can be 
monitored in real time to proactively 
fix issues or make recommendations 
to optimise usage. For instance, 
the Finnish manufacturer Kone has 
embedded artificial intelligence 
and IoT in its elevators to give 
them the ability to converse 
with Kone’s servers (re: http://
machineconversations.kone.com/) 

2. Invest in intelligent customer 
service

 Customer service is a definite 
game changer for manufacturers. 
However, they need to find a 
way around the mounting cost of 
customer support (contact centers, 
field agents etc.) while improving 
speed and accuracy. The main 
pain points in customer service are 
delays in request resolution and loss 
of effort and accuracy via manual 
repetitive tasks.

 The need is to redefine the 
approach at every stage of the 
customer journey via design-led 
thinking, process re-imagination, 
and digital disruptive technologies. 
Manufacturers are already turning 

to technologies such as Cloud, 
AI, Chatbots, IoT, Mobility, 
and Analytics to anticipate 
customer needs, improve service 
management, enable preventive 
maintenance, reduce cost to serve, 
and help service agents improve 
time to serve in the end-to-end 
request-to-resolve process.

 Intelligent customer service has the 
power to pivot support from being 
a cost center to a revenue generator 
by creating a true engagement 
experience. For instance, UK-
based manufacturer Vax used 
smart customer conversations to 
increase agent basket conversion 
by an average of £10 per customer 
(https://www.salesforce.com/uk/
customer-success-stories). They did 
this by consolidating agent support 
systems, adopting an omni-channel 
approach for customer interactions 
(including self-help, email, 
social media and live chat), and 
intelligently tracking and routing 
customer queries.

3. Harness the power of data

 Both connected products and 
intelligent services generate 
tremendous volumes of data that 
can be used to curate experiences, 
impact business decisions, and 
guide customer behaviour. Relevant 
and timely data-driven insights 
enable intent-driven outcomes 
in a secure, flexible, reliable 
environment.

 For instance, connected cars 
have become a direct interface 
between the end consumer and 
manufacturer. Based on the 
data that the car sends to the 
manufacturers, they can provide 
tips and advice to the customer on 
how to improve the longevity of the 
car. For example, how managing 
speed over certain terrain can 
reduce the wear and tear on tires, 
or what kind of driving behaviour 
can bring down their insurance 
premium, or they can send alerts 
when the car needs maintenance 
etc. This opens up a whole new 
relationship with the customer and 
creates a seamless experience for 
them. At the same time, based on 
the car data, manufactures learn 
valuable things about their product 
and can launch better versions or 
more service options in the future.

THE TIME TO AUTOMATE IS NOW.

Swisslog can solve your e-grocery ful�llment challenges.
Demand for e-grocery services is accelerating. E-grocery automation is no 
longer an option… it’s a requirement for survival. Our automation experts 
can help you quickly determine the right ful�llment approach and identify 
the �exible automation technology that �ts your operation. Learn more by 
downloading our new e-book, “A Shopper’s Guide to E-Grocery Ful�llment.”

swisslog.com/en-my/e-grocery 
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BRANDING & MARKETING

V isual appeal is one of the 
fundamentals of any branding and 
marketing campaign. Elements like 

imagery, colour, and composition are 
essential in product marketing because 
they can help create a stronger visual 
impression on users.

It is equally vital for companies to 
deliver content in a way that is easy to 
navigate and well designed.

And this is how User Interface (UI) and 
User Experience (UE) come in handy. If 
you are unsure of these terms, read on. 

User Interface (UI) is defined as how 
a user interacts with a website or 
application. UI includes the aesthetic 
design of visual elements of a digital 
product’s presentation like colour, scroll 
bars, and typefaces (design of lettering 
and font size).  

UX (User Experience) comprises all 
aspects of consumers’ interaction 

UI/UX is the crux of an effective 
website. Here are four reasons UI and 
UX are essential in the manufacturing 
industry. 

BUSINESS GROWTH
Users’ UI/UX satisfaction is essential in 
determining the business’ success. Users 
are always happy to support a brand 
that emphasises customers’ experience. 
Allow customers to have a say in the 
feedback column. The feedback can, in 
turn, allow UI/UX designers to work on 
the minor (or major) hiccups to improve 
the business. In the long run, this can 
build business growth which is crucial to 
the company’s reputation. 

BUILDING TRUST AND LOYALTY
If you have a good UX design, it can 
establish trust and credibility. It can 
make your website a cut above the rest 
of the competitors. A good interface 
allows customers to spend less time 
navigating a website, finding what they 
are looking for with a few clicks of the 
mouse. 

GENERATES RECOMMENDATIONS
A user-friendly UX design can encourage 
word of mouth recommendations. Your 
website’s usefulness will build your 
company’s online presence too. To 
enhance your site’s user experience 
design, keep the interface simple and 
eliminate unnecessary components in 
a design. For each website page, stick 
to a two or three-colour scheme with an 
average of two fonts. And don’t forget 
the company’s logo.

BETTER RETURN ON INVESTMENT 
Market research company Forrester’s 
2016 study The Six Steps For Justifying 
Better UX revealed that a well-designed 
UI could increase a company’s 
conversion rate by a staggering 200%. 
UX design, on the other hand, can 
increase an organisation’s conversion 
rate by 400%. A company’s website 
can engage users and retain customers 
by including critical components like 
usability and web design. On a bigger 
scale of things, it can boost branding, 
which increases brand awareness and 
credibility. 

As the late Steve Jobs once said: 
“You’ve got to start with the customer 
experience and work back toward the 
technology - not the other way around. 
Design is not just what it looks like and 
feels like, design is how it works.”

with the company, its services, and 
its products within a website. In a 
nutshell, it boils down to how a customer 
interfaces (connects) with a system 
(think: a website, a web application or 
desktop software).

UI and UX go hand in hand because 
how an app looks and operates will 
determine how a user feels when 
interacting with it. 

E-commerce sales have accelerated 
during the pandemic, where more 
brands are pivoting their online 
strategies to remain more competitive. 
According to the Department of Statistics 
Malaysia (DOSM), the country’s 
e-commerce income surged 23.1% year-
on-year (y-o-y) to RM801.2 billion in the 
first nine months of 2021. For the third 
quarter of 2021, e-commerce income 
was up 17.1% y-o-y at RM279 billion.

Many companies understand the 
importance of capitalising on the 
convenience of online buying and are 
tirelessly working to up their game. 
Some organisations have adopted 
digital transformation initiatives to 
extend their reach beyond domestic 
shores.

Last October, Huawei Malaysia 
partnered with the Federation of 
Malaysian Manufacturers (FMM) to 
share its know-how and expertise in 
5G, cloud computing, and redefining 
UX with artificial intelligence.

“FMM and Huawei have enhanced our 
partnership to collaborate on Industry 
4.0 and digitalisation systems to help 
manufacturers embark on digital 
transformation and provide an avenue 
to reskill talent in new skill areas and 
emerging technologies,” said FMM 
President Tan Sri Dato’ Soh Thian Lai in 
an FMM article.

Alvin Chai, the principal consultant of 
Malaysian UX research firm Netizen 
Experience, said there are three main 
elements to UX — utility, usability and 
desirability. 

Chai explained that in researching UX, 
it is essential to look at the experience of 
using that particular app or website and 
how a person behaves before and after 
using it. 

“Looking at the entire user journey 
will help uncover many new business 
opportunities and identify unforeseen 
threats,” he said in the article Digital 
Design: Humanising Digital Experiences 
in The Edge.
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CONTINUITY 
IN A CRISIS
Business continuity planning is crucial 
for a business’ survival during a 
pandemic, ongoing war or other 
unforeseen circumstances

I n May 2022, the United Nations 
warned that the unfolding conflict 
between Ukraine and Russia could 

trigger a global food catastrophe 
that would yield starvation, political 
instability and migration. 

And with the skyrocketing global food 
prices, the Malaysian government has 
started to emphasise food security 
issues. Recently, Malaysian Prime 
Minister Datuk Seri Ismail Sabri Yaakob 
announced a ban on chicken exports to 
stabilise domestic prices and supplies.

COVID-19 and the Russo-Ukrainian war 
are many examples of unusual things 
beyond our control. Therefore, it is a 
reminder for companies to update their 
business continuity plans (BCP) to ensure 
it runs like clockwork amid any crisis.

BCP is the process of conceptualising 
a plan of prevention and recovery 
from potential threats to a company. It 
includes updating a company's business 
continuity plan, from embracing remote 
work, and staying up-to-date on cyber 
threats, to safeguarding operational 
continuity through making data-driven 
decisions.

In simple terms, BCP is working out 
how to stay in business in the event 
of a disaster. It includes incidents like 
earthquakes or floods or national 
incidents like pandemic illnesses. 

Human resource consultancy website 
althr.my describes BCP as an 
organisation's best shot at surviving 
a significant business disruption. This 
is because it can reduce the amount 
of downtime an organisation will 

experience and be the difference 
between remaining open or going out 
of business for good. 

In March, FMM Institute organised 
an online training, Management of 
Business Continuity Planning (MBCP), 
for its members. The e-session focussed 
on understanding and managing 
business continuity, recovery and risk. 

Such training sessions are vital to 
ensure FMM members stay in the loop 
regarding scenario-specific plans to 
strengthen a company's resilience. 

Since April, the government has 
opened its borders to international 
travel, a move that’s expected to spur 
the manufacturing sector's growth 
besides revitalising the tourism sector.

In New Straits Times article, FMM 
welcomes road to endemicity (March 
2022), Federation of Malaysian 
Manufacturers president Tan Sri Dato’ 
Soh Thian Lai said the reopening 
of international borders was an 
opportune time to further bolster 
businesses and the economy.

Many companies were seeking new 
business opportunities, diversifying 
their business and products, as well 
as exploring new markets as part of 
their business revival strategies, he 
explained.

“This move will facilitate human 
capital movement for work and trade 
that will have a positive impact on the 
recovery of industries as well as help 
address the unemployment caused by 
the COVID-19 pandemic. 

“It will also enable their business 
partners, customers, vendors and 
technical experts to be physically 
present in Malaysia to seal the 
negotiations as well as to commission 
projects," he said in a statement.

Essentially, the main goal of a BCP is 
to protect employees, property and 
assets.

The pandemic has shown us the 
importance of a viable BCP. With 
a good plan, employers can 
manoeuvre their company through 
any unexpected crisis. Here are a 
few steps:- 

ANALYSE 
Companies should revisit their BCP 
to identify gaps in their plan and 
address these issues. Since the 
pandemic, companies have learned 
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to guide their organisation through 
unprecedented scenarios, including 
employees needing to work from home, 
enhancing virtual private network 
connections and coordinating logistics. 
In addition, now that the workforce 
is gradually increasing in offices, 
companies should emphasise workplace 
hygiene, social distancing, travel policies 
and safety protocol for visitors.

SET OBJECTIVES
Each manufacturing business differs, 
from food and beverage to personal 
care to industrial care. And these 
companies' BCP varies according to 
the department, including technology, 
human resource, and corporate 
communications. Identify the 
department's objectives and set the 
goals based on the company's financial 
resources. The crux of any plan is to 

maintain the essential business processes 
running with minor disruptions. 

PERFORM RISK ASSESSMENT 
ANALYSIS
At this stage, it is crucial to pick out 
some potential threats to your business. 
The next step is to formulate a thorough 
analysis and decide the best approach 
to iron out these issues. It could 
encompass reducing, modifying, or 
abolishing certain essential services. 

COMMUNICATION
Communication is key to any 
BCP. According to the Canadian 
telecommunications totalcomm.ca, 
disseminating clear information to 
employees, customers and vendors 
in a precise and timely fashion can 
aid in decision-making for everyone's 

safety and productivity. A good 
crisis communications plan should 
include alerts sent via email, social 
media platforms or text messages to 
smartphones. Also, have a strategy for 
dealing with the media and how much 
information to provide to clients and 
stakeholders.

TRAINING AND EXERCISE
It is essential to train staff involved 
in activating or delivering specific 
elements of a BCP, according to the 
article Business Continuity Plan on 
www.manchester.gov.uk. Testing a 
BCP is to ensure staff are fully aware 
of their roles and responsibilities. As 
various models of an 'exercise' exist, 
select an approach that works best 
for your organisation. For example, 
some business models say BCP isn't 
considered valid until it has been tested.
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T he Environmental, Social and 
Governance (“ESG”) practices have 
always been used as a benchmark 

to view an organisation’s performance, 
but have gained prominence from 
investors, policymakers and key 
stakeholders in recent years.

A 2021 EY article titled Why ESG 
Performance Is Growing In Importance 
For Investors stated that the COVID-19 
pandemic further emphasised the 
need for ESG principles, with investors 
increasingly believing that “companies 
that perform well on ESG are less risky, 
better positioned for the long term and 
better prepared for uncertainty.”

One way to facilitate ESG compliance 
is by harnessing the available digital 
tools as the adoption of technology 
could better the execution of processes 
and integration of systems and further 
allow businesses to quickly adapt to the 
changing landscape of their respective 
industries. This could help companies to 
build innovation-oriented organisations 
while improving their ESG scorecards.

The International Energy Agency, 
a Paris-based autonomous 
intergovernmental organisation, works 
with countries around the world to 
shape energy policies for a secure and 
sustainable future. Research by the 
agency shows that digitalisation has 
the potential to reduce energy use in 
buildings by approximately 10% with 
the application of real-time data to 
enhance operational efficiency. It states 
that: “A combination of these measures 
including higher renewable generation 

This is how businesses can harness digital tools to 
facilitate ESG compliance

deployment could create a reliable 
green energy system.”

This is in line with the Global 
e-Sustainability Initiative SMARTer 2030 
report which estimates that IT-enabled 
grids can potentially save 6.3 billion 
MWh of electricity and reduce global 
emissions by 1.8 gigatons of carbon 
dioxide equivalent (CO2e) by 2030.

TAKING THE DIGITAL APPROACH
By utilising digital solutions, 
organisations can directly and/or 
indirectly make a positive impact to 
the environment and thus promote 
climate protection, preserve biodiversity, 
conserve clean air and more. Some 
creative digital efforts include the 
utilisation of Artificial Intelligence (AI) 
to process plastic waste into plastic 
for production, smart textiles that can 
process disposable items into durable 
fashion, or even something as simple as 
video conferencing to reduce business-
related travels.

Organisations can also delve into the 
usage of 5G and Internet of Things 
(IoT) – which depend on connectivity 
– to establish new opportunities for 
digitalisation in their businesses. These 
technologies are capable of pushing 
companies to practise a circular and 
lean economy that helps to reduce the 
generation of waste as well as pollution.

In addition, companies can also 
work with data analytics, networked 
devices, sensors, and other digital 
technologies to understand how energy 

is expended in their entire business 
ecosystem, industry as well as across 
the economy. With the application of 
these technologies, businesses can also 
generate new and improved prospects 
for energy usage and subsequently 
reduce greenhouse gas emissions in 
their operations.

MAKING GREEN EFFORTS
In the book, Green Practices and 
Strategies in Supply Chain Management 
by professor of Supply Chain and 
Logistics Management Dr. Syed Abdul 
Rehman Khan states that the green 
supply chain integrates sustainable 
environmental processes into the 
traditional supply chain.

“Instead of mitigating the harmful 
impact of business and supply chain 
operations, the green supply chain 
involves value addition and/or value 
creation through the operations of the 
whole chain. Undeniably, reducing 
air, water and waste pollution is the 
main goal of green supply chain, while 
green operations also enhance firms’ 
performance in terms of less waste 
manufacturing, reuse and recycling of 
products, reduction in manufacturing 
costs, greater efficiency of assets, 
positive image building, and greater 
customer satisfaction,” he writes.

The implementation of a robust system 
incorporating technologies namely 
AI, Big Data, Predictive Analytics and 
Digital Control Towers is capable of 
supporting supply chains that require 

THE WAY 
FORWARD FOR 
ESG COMPLIANCE
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minimal human intervention allowing 
for a holistic and intelligent supply 
chain management. This in turn 
can produce optimal availability 
of information on performance, 
requirements, and overall dynamics 
– with better process management, 
material flow, supply and demand 
planning, resource planning, inventory 
levels, cash flow, among other matters.

A FULL TRANSFORMATION
Organisations that undertake digital 
transformation journeys by leveraging 
AI and Cloud are able to improve 
workforce productivity, and possibly in 
turn reduce greenhouse gas emissions. 
It is observed that digital transformation 

is capable of providing businesses 
with larger volumes of data now more 
than ever, and therefore permitting the 
organisations to be more transparent in 
their operations.

Companies can increase their 
transparency on matters such as 
environmental impacts, and understand 
where and how they can better mitigate 
the issues at hand. The improved data 
management will also make it easier for 
organisations to be transparent in their 
reports to authorities, investors and other 
key stakeholders, which will allow for 
better business decisions down the line.

Digital transformation is necessary and 
can be a crucial evolution for some 

organisations, as the tools available 
are capable of improving the execution 
of processes, delivery of goods and 
services facilitate better integration 
between systems and employees.

However, it must also be noted that just 
the adoption of technologies is solely 
not enough for organisations to improve 
their ESG scorecards, as they must 
ensure that the digital transformation 
will benefit all environmental, social and 
governance aspects.

ESG is a necessary transformation that 
goes hand in hand with digitalisation, 
and therefore creating a strategic and 
impactful action for organisations, 
communities, and the planet as a whole.
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INTRODUCTION

I ndustry 4.0 was initiated to elevate the manufacturing 
sector to new levels by introducing advanced customised 
and flexible mass production through various high-end 

technologies referred to as real-time cyber-physical systems 
(CPS) connectivity and inter-operability. This is supported by 
advanced technological pillars such as industrial internet-of-
things (IoT), artificial intelligence (AI), cloud computing, big 
data analytics, vertical & horizontal integration, autonomous 
robotics, etc., to produce a smart factory concept. These 

enabling technologies underpin the Industry4WRD policy, 
launched in 2018 by the Ministry of International Trade and 
Industry (MITI) in response to Industry 4.0, thus ushering 
in a new dimension of intelligence and connectivity in the 
manufacturing environment, and resulting in a significant 
increase in productivity, efficiency, customer on-time delivery 
and quality. 

In the same year (2018), we at HEXA had made plans to 
upgrade our business with digital transformation. We explored 
potential market-available solutions with Huawei and different 

HEXA’S DIGITAL 
TRANSFORMATION 
JOURNEY
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technology vendors and automation 
partners in 2019 and proceeded with 
our digital transformation process 
beginning with MITI’s Readiness 
Assessment to find out existing readiness 
and pain points. We obtained support 
from Tech players like Huawei and 
Omron for our in-house engineering 
team to better understand technology 
development. In 2020, we started 
deploying alpha prototyping and began 
the digital transformation process with 
the aid of the Industry4WRD Intervention 
Fund from MITI/MIDA.

READINESS ASSESSMENT/
INTERVENTION FUND 

What it is and the process
This assessment utilises a standard set 
of indicators. By identifying its present 
baseline, pain points and capabilities, 
organisations can prepare relevant and 
feasible strategies to move towards 
Industry 4.0 compliance. The standard 
guidelines were developed based on the 
Malaysian manufacturers’ environment, 
encompassing all manufacturing 
organisations regardless of size, profile 
or the level of business maturity. The 
journey towards Industry 4.0 adoption is 
supported by three (3) main shift factors: 
People, Process and Technology. 

1. People 
This shift factor focuses on the people 
and the entire organisation’s strategies 
towards up-skilling and re-skilling the 
relevant sets of workforce for the future 
smart factory. This is achieved through 
development of the required human 
capital and talent and sustainable 
transformation activities with regard to 
organisational strategies, collaboration 
and governance. Five (5) dimensions 
from two People thrusts are outlined in 
the readiness assessment report. 

2. Process 
This shift factor focuses on the 
management system involved in running 
business operations, supply chains and 
product life cycles by emphasising smart 
and strategic public-private partnerships, 
security, sustainability and product 
co-creation. Seven (7) dimensions from 
three (3) Process thrusts are outlined in 
the readiness assessment report. 

3. Technology
This shift factor focuses on the 
application of intelligent, connected and 
automated technologies, measured at 

three different layers of business: shop 
floor, facilities and enterprise. Three 
(3) Technology thrusts with three (3) 
dimensions at each of the layers are 
outlined in the readiness assessment 
report.

HOW IT BENEFITED US
Based on the Readiness Assessment 
findings, we were able to improvise in 
these areas:

• Identified and prioritised our pain 
points.

• Set our targets and established our 
goals to achieve in People, Process 
and Technology.

• Trained and guided the shop 
floor staff to fully appreciate 
the advantages of Industry 4.0 
technology through in-house training 
programmes.

• Implemented automated data 
collection and monitoring of the 
production machineries. 

• Introduced real-time OEE monitoring 
dashboard to key process 
equipment such as roaster/oven 
and grinder/hammer machine.

• Improvised the current method of 
machine components changing 
in minimising downtime during 
process changeover, likely to be on 
the component-fixing method.

• Established our own Pandora IoT 
platform and devices with wireless 
sensors to digitally record and 
monitor environment conditions 
such as temperature, humidity, 
sound level and air quality of the 
warehouse, equipment washroom, 
production and packing area.

BENEFITS AFTER THE ENTIRE 
IMPLEMENTATION
The entire transformation process  
brought these positive changes to our 
company:

• Usage of manpower for data 
collection has significantly gone 
down.

• Managed to achieve/receive real-
time updates from production.

• Managed to achieve better OEE and 
maintenance performance.

• Able to remotely access data and 
performance

• Real-time traceability

• Faster decision-making

OUR FUTURE PLANS
We strive to be the first Malaysian SME 
food manufacturing company to establish 
SMART FACTORY, which includes the 
non-production aspects as well. This 
means having a fully automated line/
process plant where all key machineries 
can be retrofitted with smart sensors 
and IoT gateways to enable automatic 
collection and analysis of important 
production data from the machines. Data 
compilation and tabulation for intelligent 
business decisions, and establishing 
high standards for food safety systems 
and technology, are also in the 
works. We also endeavour to develop 
a cybersecurity policy with threat 
intelligence and incident management 
to safely keep in-check information and 
databases.

23

Disclaimer: This article is provided by Hexa 
Food Sdn Bhd
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TAPPING INTO 
TRAINING TRENDS
The need to push to recruit, develop, and retain 
employees is more important than ever
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E ven before COVID-19-imposed 
lockdowns caused a shift in how 
businesses are run, the face of the 

manufacturing industry was already 
changing as many jobs across various 
industries were phased out, slowly but 
surely, in favour of automation and 
artificial intelligence (AI).

When the pandemic struck, millions 
of workers were laid off worldwide, 
and many of these jobs are not 

coming back, as businesses, including 
manufacturing plants, deployed 
automation to reduce congestion and 
accommodate strict health requirements.

Worldwide unemployment is forecasted 
to be 207 million people in 2022 
– compared to 186 million in 2019 
before the coronavirus hit, according to 
the International Labour Organization 
(ILO).

In addition, a report by the World 
Economic Forum (WEF) stated that by 
2025, some 85 million jobs may be 
displaced by a shift to machines, while 
97 million new roles related to machines 
and algorithms may emerge, WEF 
noted.

It said that half of all workers will need 
reskilling in the next five years, and 
governments and corporations are 
crucial in ensuring low-wage workers 
are not forgotten.

The manufacturing sector is facing 
a talent shortage as employees and 
school-leavers opt for jobs they deem 
more desirable.

For the sector to advance and innovate, 
the workforce must prepare themselves 
and stay motivated. 

According to trainingmag.com, there 
are new key training trends that are 
positively impacting the industry, one 
of them being using technology for 
training.

Manufacturers have moved toward 
transformative technologies including 
additive manufacturing and 3D printing, 
automation and robotics, cybersecurity, 
artificial intelligence, augmented reality 
(AR) and virtual reality (VR) to solve 
supply chain, customer service and 
human resources challenges.

Manufacturers need to strengthen and 
expand their manufacturing training 
programs to ensure employees and new 
hires have the skills and knowledge 
needed to optimise use of these new 
technologies.

Online learning continues to grow in 
popularity, and innovative solutions such 
as VR as a training approach is one that 
improves safety and reduces costs, as it 
provides an efficient way to safely build 
skills and allow for repeated practice 
before training on real equipment. This 
is a practice adopted by Tooling U-SME, 
who have seen increased demand 
for their eLearning classes on topics 
ranging from additive manufacturing 

and cybersecurity to data collection and 
machine learning. 

These gamification aspects of training 
are also particularly appealing to Gen 
Zers and Millennials.

The site, trainingmag.com, also stressed 
on the importance of focusing on 
smart manufacturing adoption to boost 
productivity. 

It cites an example of a partnership 
between SME, a nonprofit dedicated to 
advancing manufacturing, and CESMII 
– The Smart Manufacturing Institute. The 
programme will leverage the extensive 
reach into industry and academia of 
SME’s training organisation, Tooling 
U-SME, and the combined training 
portfolios of both organisations and 
new content collaborations will expedite 
smart manufacturing adoption, driving 
progress through transformational 
workforce development.

Finally, a national mandate to support 
workforce development is needed, and 
countries need to invest in programmes 
to help employers and educators. This 
can also be made possible through 
grant funding for apprenticeship 
programme and funding for colleges, 
NGOs and sector-based organisations, 
including industry associations and 
labour organisations.

Last year, Malaysia launched its digital 
economy blueprint, and allocated 
RM1billion in its budget this year for 
upskilling and reskilling programmes, 
while in Singapore, SkillsFuture uses big 
data and machine learning to monitor 
trends in global, regional and local jobs 
and skills to help workers stay relevant 
through training, webinars, career 
coaching and subsidies for course 
fees, reported the Thomas Reuters 
Foundation.  

About 540,000 Singaporeans 
participated in SkillsFuture initiatives 
in 2020, compared to 500,000 the 
previous year, said the report.

In 2021, that figure rose to about 
660,000 – the highest number since 
the launch of the programme in 2015, 
official data showed.

India, Singapore and Malaysia have set 
up skilling programmes and offered tax 
incentives and cash subsidies to boost 
learning in sectors including information 
technology, and technology firms 
including Microsoft, Google, Amazon 
and IBM also launched global initiatives 
to train workers for tech jobs.
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Webinar on forced labour
A webinar, Industry Responsibility on Preventing and 
Addressing Forced Labour Issues, was held on March 28, 
2022, attended by close to 400 members, in collaboration 
with the Ministry of Human Resources (MOHR).

To start the session, FMM President, Tan Sri Dato’ Soh 
Thian Lai, delivered his welcome address, followed by 
the keynote address by Minister of Human Resources 
Datuk Seri M. Saravanan, delivered by MOHR Deputy 
Secretary General (Policy and International) Tuan Maniam 
Arumugam.

Given the increased attention on forced labour issues and 
its impact on global trade competitiveness, the webinar 
covered the following: Insights into the Operational 
Indicators of Forced Labour; Updates on the National 
Action Plan on Forced Labour; and Sharing of Industry 
Experiences and Best Practices in Addressing Forced 
Labour Issues.

The speakers were International Labour Organization 
(ILO) Technical Officer Jodelen Mitra, MOHR Policy 
Division Deputy Undersecretary Bashah Bachik and MOHR 
Department of Labour Peninsular Malaysia Principal 
Assistant Director Roslan Bahari. A panel session on Best 
Practices in Addressing and Preventing Forced Labour 
was moderated by FMM Vice President Dato’ Nathan 
K Suppiah.

The panelists were Human Rights Commission of Malaysia 
(SUHAKAM) Commissioner Dato’ Mah Weng Kwai, 
Hartalega Sdn Bhd Head of Social Compliance Leong Siew 
Mui, Penfabric Sdn Berhad Gen. Admin & HR Department 
Manager Nassarrudin Bakar, Micron Malaysia’s Malaysia 
Country Global Business Planning Partner Director Moorthy 
Murugaiah and Thumbprints UTD Sdn Bhd Chairman Tam 
Wah Fiong.

The aim of the webinar was to educate and create 
greater awareness as well as shed light on the industry’s 
responsibilities on preventing and addressing forced labour 
issues particularly amongst the manufacturing fraternity. 

HQ

Minister of Human Resources Deputy Secretary General (Policy 
and International) Tuan Maniam Arumugam, speakers and 
panelists involved in the FMM Webinar.

Session on safety and health
On March 10, 2022, a webinar to update members on the key 
amendments to the Occupational Safety and Health Act (OSHA) 
1994 was held.

Department of Occupational Safety and Health (DOSH) Forensic 
Engineering Division Director Puan Salina Tukimin led the 
session, sharing key amendments to the OSHA 1994.

These outlined the following: definition of place of work, 
extended to cover work from home (WFH) including the safety 
and health aspects; Identification, Risk Assessment and Risk 
Control (HIRARC) for all work carried out by the employees; 
emergency plan at workplace implemented by employers; as 
well as ensuring the safety and health of contractors who are 
working in their premise.

Also included was a note that an employee has the right to walk 
out from the place of work if they feel that there is any imminent 
danger to his life or serious injury provided that he has informed 
his superior and no action is taken to improve the condition of 
the workplace, while the penalty for offences has been increased 
from RM50,000 to between RM100,000 and RM500,000. 

She noted that the penalties such as fines or jail terms will be 
imposed not only on the company but will be extended to the 
director/owner of the company for the offences committed by 
the company.

Screenshot of the speaker, Department of Occupational Safety and 
Health (DOSH) Forensic Engineering Division Director Puan Salina 
Tukimin, giving her input during the webinar.
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Datuk Noraini Soltan delivering her welcome remarks at the seminar.

Insightful seminar
The FMM Seminar on Taking Advantage of Customs and 
Trade Facilities to Benefit Your Business was held on January 
25, 2022 at One World Hotel Petaling Jaya, led by FMM 
Council Member and Chairman of FMM Customs Committee 
Datuk Noraini Soltan.

The purpose of the seminar was to give members the details 
of the updated guidelines under Section 99 & Section 93 
of the Customs Act 1967 and to raise awareness on the 
customs facilities available as well as to help participants 
understand the benefits of the National Authorised Economic 
Operator (AEO). 

The seminar, attended by 32 participants, also aimed at 
assisting companies to obtain a better understanding of the 

HQ

Customs facilities such as duty drawback and refund, duty 
exemption and National AEO.

Other VIPs present were Malaysian Investment Development 
Authority (MIDA) Business Services & Regional Operations 
Division Director Puan Rosedalina Ramlan, MIDA Tariff 
Section Deputy Director Puan Maizatul Akmar Mohammed 
Hashim, Royal Malaysian Customs Department (RMCD) 
Assistant Director of Customs Tuan Mohd Al Hafiz Osman, 
RMCD Senior Assistant Director of Customs II Puan Hazwani 
Kastolany, RMCD Technical Services Division Senior Assistant 
Director of Customs II Tuan Mohamad Hafiz Md Ali and 
RMCD Trade Facilitation & Industry Branch AEO Unit Senior 
Assistant Director of Customs II Puan Afidah Ab Aziz.
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HQ

Tan Sri Dato’ Soh Thian Lai delivering his welcome remarks at the webinar.

Tapping into 
opportunities
The webinar Unlocking Regional 
Comprehensive Economic 
Partnership (RCEP): How Can 
Manufacturers Tap on the 
Opportunities Ahead?, held on 
March 2, 2022, aimed at assiting 
member companies to better 
understand how they can reap the 
benefits from the RCEP Agreement 
and how to apply for preferential 
tariff treatment.

FMM President Tan Sri Dato’ Soh 
Thian Lai delivered the opening 
remarks at the webinar, attended 
by 207 participants from 127 
companies.

Fruitful webinar
A session in collaboration with the Malaysia-Singapore Business Council (MSBC) on Capitalising on Malaysia’s Investment 
Corridors & Tax Incentives to Support Regional and Global Hub Operations was held via Zoom on February 23, 2022.

Attended by 132 participants from 115 companies, the webinar aimed at highlighting the new investment incentives and 
opportunities offered to businesses to restrategise and reposition investment and trade activities in Malaysia’s investment 
corridors.

The webinar, held with the support of the Malaysian Investment Development Authority (MIDA) and the three investment 
corridors in Malaysia, East Coast Economic Region (ECER), Iskandar Malaysia (IM) and Sabah Economic Development 
and Investment Authority (SEDIA), was a success.

In attendance were MSBC Malaysia Co-Chairman Datuk Seri Dr Nik Norzrul Thani and MSBC Singapore Co-Chairman 
Dr Robert Yap.

Group photo of the speakers at the webinar.
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Sales & service tax 
webinar
On February 17 and 18, 2022, the 
webinar Sales & Service Tax- Three 
Years in Review was held via Zoom, 
led by FMM Council Member & FMM 
Customs Committee Chair, Datuk 
Noraini Soltan.

The aim of the session was to help the 
participants, 64 in total, understand 
the updates on Sales and Services Tax 
Procedures, Exemption and Facilities 
as well as Voluntary Disclosure and 
Amnesty Programme (VA). Additionally, 
it aimed at providing the latest updates 
on Sales Tax and Service Tax (SST) 
which was implemented on September 
1, 2018, as well as the Voluntary 
Disclosure and Amnesty Programme 
(VA) introduced in Budget 2022.

Speaking at the session were Royal 
Malaysian Customs Department 
(RMCD) Internal Tax Division Senior 
Assistant Director Puan Noor Hamidah 

HQ

Group photo of Datuk Noraini Soltan with fellow speakers.

H.E David Evan Malcomson 
receiving FMM Trade Directory 
from Tan Sri Dato' Soh Thian Lai.

Courtesy call
FMM President Tan Sri Dato' 
Soh Thian Lai received a 
courtesy call from South 
African Ambassador to 
Malaysia H.E David Evan 
Malcomson on March 31, 
2022, at Wisma FMM.

Also in attendance were 
FMM Vice Presidents Dato' 
Goh Boon Kim and Dato' 
Gan Tack Kong, as well as 
FMM Export & International 
Business Committee Chair 
Hiroyuki Imizu.

Internal Tax Division Senior Assistant 
Director Puan Intan Fairuz Hasni, 
RMCD Internal Tax Division Deputy 
Director Puan Roszita Dim and 
PricewaterhouseCoopers Taxation 
Services Sdn Bhd Senior Manager, 
Tax, Annie Thomas. 

Kasim @ Rasip, RMCD Internal Tax 
Division Senior Assistant Director Tuan 
Ayub Ali, (RMCD) Internal Tax Division 
Assistant Director Puan Elliza Ruslan, 
RMCD Facilitation and Consultation 
Division Facilities Control Assistant 
Director Puan Maziah Moktar, RMCD 
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Sessions on industrial waste
Two webinars on FMM Industrial Waste Management 
Webinar 2022 were held to provide updates on the 
government’s guidelines on emission control, chemical 
management and contaminated land management. 

Speakers from established service providers were invited 
to share best practices in recovering energy from industrial 
waste, reducing air pollution and developing information 
policy to address public during contamination incident.

On March 17, 2022, speakers tackled the topic Key Aspects 
of Industrial Waste Management: Emission, Chemical and 
Waste-to-Energy, and the speakers were: Department of 
Environment (DOE) Air Division Senior Assistant Director 
Farah Diyana Rusli, DOE Hazardous Substances Division 
Principal Assistant Director Mohd Shahrin Mudzarap @ 
Mansor and University of Nottingham Malaysia Professor of 
Process Design and Integration and Founding Director for 

FMM Industrial Waste Management Webinar 2022.

HQ

the Centre of Excellence for Green Technologies Prof. Ir. Dr. 
Dominic Foo.

This session included updates on the government’s guidelines 
on emission control and chemical management in Malaysia; 
and enhancing knowledge on how to recover and utilise 
energy from industrial waste.

On April 7, 2022, the topic was Addressing Contamination 
from Industrial Waste and the speakers were DOE Hazardous 
Substances Division Assistant Director Amir Afiq Abdullah, 
Master Jaya Greentech Sdn Bhd Technical Director Dato’ 
Serafin Woo and Institute of Public Relations Malaysia 
(IPRM) EXCO - Convenor for Accreditation and Continuing 
Professional Education Doris Lim.

The speakers covered the following: information on the DOE’s 
contaminated land management and control guidelines; 
reducing air pollution with advanced industrial emission 
control; and how to develop information policy and address 
the public during contamination incidents.
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KEDAH/PERLIS

Courtesy Call on Menteri Besar
On Jan 10, 2022, branch committee members led by Chairman Ng Lai Choon paid a courtesy visit to Kedah Menteri Besar 
Datuk Seri Haji Muhammad Sanusi Md Nor to discuss various topics such as manpower shortage, ideas for the state to focus 
on developing existing industrial areas, as well as suggestions on encouraging investments from service sectors in the areas of 
internet and telecommunications, logistics and transportation to complement the manufacturing sector.

Branch Chairman Ng Lai Choon and FMM Council member Dato' Dr Haji 
Haminnuddin with Kedah State Economic Planning Division (BPEN) Director 
Muhamad Mahazi Haji Ibrahim and MIDA Kedah director Harun Elik.

Branch committee members led by Ng Lai Choon during the official visit to the Menteri Besar’s office.

A successful networking session
On February 17, 2022, the FMM Kedah Perlis 1st Business 
Networking Session was held at Park Avenue Hotel in Sungai 
Petani, with the objective of getting members, potential members 
and related government agencies together.

At the event, Kedah State Economic Planning Division (BPEN) 
Director Muhamad Mahazi Haji Ibrahim, and MIDA Kedah 
director Harun Elik, BPEN Kedah presented an overview of 
the 2035 Kedah Development Plan which would focus on 
implementing high impact projects and attracting investment in the 
industry in the areas of high technology, digital economy, research 
& development (R&D), as well as spurring revolution industry 
4.0, empowering tourism industries and also modernising the 
agriculture, fisheries and livestock industries.Fruitful meeting with YB Dato' Wira Dr Ku Rahman, the Kedah 

Industrial and Investment Exco.

A fruitful meeting
Branch members met on February 8, 2022, for a 
meeting with the Kedah Industrial and Investment Exco 
to discuss issues faced by FMM members.

Kedah Industrial and Investment State Exco Dato' Wira 
Dr Ku Abd Rahman Ku Ismail delved deep into the 
issue pertaining to the new rate of minimum wage, 
discussing with members how it should be increased 
gradually, along with the topic of how the increase in 
electricity tariff would burden the industries. 

Dato' Wira urged the branch to work closely with 
the various state agencies and departments for the 
development of the manufacturing sector in the 
state. Also discussed was the option for the branch 
to provide input on the need for Centralised Labour 
Quarters (CLQ) on behalf of members.
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Key tax savings 
PKF Malaysia Tax director Fan Kah Seong 
conducted a webinar titled Key Tax Measures 
& Impacts for Manufacturing Industries from 
Budget 2022 on January 13, 2022. The 
28 participants learned the 2022 Budget 
highlights, insights into the latest changes as 
well as impacts on businesses. The webinar 
shared tax planning opportunities and the 
impacts, together with the Risks and Tax 
Savings, for this year’s key tax changes in the 
budget. The Budget 2022 themed “Keluarga 
Malaysia, Makmur Sejahtera” was announced 
on October 29, 2021, which aims to help the 
nation's economy recover after the devastating 
effects of the COVID-19 pandemic. 

Using forklifts safely
Forklifts are widely used in various industries and as per 
the requirements of OSHA, all equipment operators must be 
well-trained and competent to uphold their duties. The training 
session Competent Forklift Safety Driving Training Course 
that was held on February 21, 2022 aimed to develop 
safe and competent forklift drivers in addition to certifying 
them. Conducted by ESH Safety trainer Menhuri Kassim, 25 
participants learned in depth on topics of hazard, risk and 
danger while understanding the MHE operations Do’s and 
Don’ts, including how to conduct the daily safety inspection 
performance and maintenance to reduce maintenance cost 
and breakdowns while understanding the safety precautions 
needed during the refuelling or recharging of the MHEs.

KEDAH/PERLIS

An insightful discussion
The branch successfully held its 2nd 
Business Networking Session on March 
16, 2022, at Park Avenue Hotel, 
Sungai Petani, attended by members 
and potential members.

IP Core Sdn Bhd, an affiliate member, 
facilitated the talk titled “FMM’s Into 
Highly Reliable Managed Network & 
Security Services”. Also present at the 
event was its Business Development 
Director Mohd Nazri Razali.

Participants responded positively to 
the session and requested that more 
sessions on IT-related subjects be held 
in the future.

Speaker from IP Core Sdn Bhd presented a talk on “FMM’s Into Highly Reliable Managed 
Network & Security Services”. 

PENANG

Taking the sustainable approach
The webinar on Going Sustainable Through TNB’s Solutions was held 
on February 18, 2022. Conducted by Hanif Sirat, Muhammad Anas, 
and Syazwan Nasser, from Tenaga Nasional Berhad, the objective 
of the webinar was to raise awareness on how FMM members can 
save on electricity costs through solar energy and/or Energy Efficiency 
programmes. Through the webinar, the 63 participants understood how 
using clean energy sources can support the Malaysian Government’s 
initiative in reducing CO2 emissions. The webinar highlighted how 
commercial and manufacturing sectors make extensive contributions to 
energy consumption in Malaysia, and that utility is one of the highest 
costs in business operations. Reducing utility cost indirectly will help 
businesses to reduce their operating expenses, and there are many ways 
consumers can save their electricity cost while pursuing their company’s 
sustainability goals – through the national trusted utilities provider, 
Tenaga Nasional Berhad.

A participant during forklift training.
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PENANG

Courtesy Call on Penang DOSH
The FMM Penang ESH Sub-Committee paid a courtesy visit to the Department of Occupational Safety and Health, Penang (DOSH 
Penang) on March 11, 2022. The 11 delegates were received by DOSH Penang director Hanisah Ahmad, subsequently building 
rapport between DOSH Penang and FMM Penang. 

FMM Team with DOSH Penang.

HR during COVID-19
Organised on March 18, 2022, a 
total of 54 participants attended the 
webinar COVID-19 Human Resources/
Employer Q&A Session led by FMM 
HRM Sub-Committee chairman Dr 
May Luwe Chin Kei. The online event 
acted as a platform for FMM Penang 
members to discuss a wide range 
of COVID-19 HR-related issues. This 
includes the ruling that starting March 
1, 2022, member companies must 
comply with the latest Management 
Procedure for Close Contacts to 
COVID-19 Cases in accordance with 
the vaccination statuses.

The Q&A session at the webinar.
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PENANG

Doing good in 
Triang
FMM Penang Branch 
collaborated with the FMM 
Eastern Branch to conduct the 
Contribution In Kind For Flood 
Victims At Triang, Pahang, 
providing urgent aid and 
items in kind for the flood 
victims there. On January 10, 
2022, FMM Penang Branch 
co-ordinated the delivery of 
items directly to the flood 
victims with FMM Eastern 
Branch. Among the items 
donated were plastic pails, 
canned food, t-shirts, cooking 
items and more.

FMM Penang branch donation drive 
to Triang, Pahang.

Employment Act 
updates
The webinar Understanding 
Proposed Amendments to the 
Employment Act 1955 took 
place on January 13, 2022. 
Human Resource/Industrial 
Relations Advisor Kesavan 
A.S Karuppiah highlighted 
amendments to the Employment 
Act, which included reduced 
working hours, maternity and 
paternity leave, and flexible 
working arrangements. 119 
participants from 72 companies 
attended the session.

Group photo of participants who participated in the webinar.

PERAK
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Enhancing bilateral ties
On February 28, 2022, the Ambassador of the Republic of Uzbekistan, His Excellency Rashvan Usmanov, paid a courtesy visit to 
FMM Perak’s office in Ipoh. The purpose of the visit was to enhance diplomatic relations and trade between FMM organisations 
in Perak and Uzbekistan. The Ambassador briefed FMM Perak on Uzbekistan’s main industrial drivers: automotive, textile, food 
processing and chemical base manufacturing. His Excellency also proposed a virtual business meeting between Uzbekistan’s 
Chamber of Commerce and Industry and FMM Perak members to enhance trade further.

Courtesy Visit by H.E. Rashvan Usmanov (1st from left) was well received by FMM Perak Chairman, Chua Kay Lin (2nd from left) and FMM Perak 
Vice Chairmen, Edmund Wong (2nd from right) and Mark Chan (1st from right).

PERAK

Working in tandem
The Branch Committee paid a courtesy visit to Ipoh City Mayor Dato' Haji Rumaizi Baharin at Ipoh City Council (MBI) on 
March 1, 2022. MBI informed of the ongoing infrastructure upgrading at Kanthan Industrial Zone in Chemor, Perak. FMM 
raised concerns about the poor maintenance services in industrial areas and the need to create a WhatsApp group to facilitate 
maintenance and infrastructure issues. FMM Perak was represented by its Chairman Chua Kay Lin, FMM Perak Vice Chairman 
Mok Tuck Meng and FMM Perak Vice Chairman Tony Cheam. 

Photo of Datuk Bandar Ipoh, Dato’ Haji Rumaizi Baharin @ Md Daud (2nd from left) with FMM Perak Chairman, Chua Kay Lin (1st from left) and 
FMM Perak Vice Chairmen, Mok Tuck Meng (2nd from right), Tony Cheam (1st from right).
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Economic cooperation
Perak State Government organised an exhibition in conjunction 
the European Union Ambassadors’ visit to Perak on March 2, 
2022. The visit was led by the Ambassador of the European 
Union to Malaysia, His Excellency Michalis Rokas, and 
joined by ambassadors of European countries. The objective 
of the meeting was to formulate strategic cooperation with 
European Union countries that could open up opportunities 
for investment, trade, education and tourism in Perak. In 
attendance were the Ambassador of France His Excellency 
Roland Galharague, Ambassador of Belgium His Excellency 
Pascal Gregoire, Ambassador of Spain His Excellency 
Jose Miguel Corvinos, Ambassador of Czech Republic, 
His Excellency Milan Hupcej, Ambassador of Ireland Her 
Excellency Hilary Reilly, Ambassador of Finland His Excellency 
Sami Leino, Ambassador of Germany His Excellency Dr Peter 
Blomeyer, Ambassador of Romania Her Excellency Nineta 
Barbulescu, Ambassador of Austria His Excellency Andreas 
Launer, Ambassador of Sweden His Excellency Dr Joachim 
Bergstrom, Ambassador of Italy His Excellency Massimo Rustico 
and FMM Perak Chairman Chua Kay Lin.

PERAK

Group photo of Ambassadors with Chairman, Chua Kay Lin 
(3rd from right).

Forging stronger relationships
On March 15, 2022, State Exco for Industry, Investment and Corridor Development Committee Dato' Shahrul Zaman Datuk 
Yahya paid a courtesy visit to FMM Perak. The Branch Committee members raised concerns and provided recommendations 
on exploring business opportunities between Perak and Singapore Manufacturing Federation, the possibility of re-activating 
Pemudah Perak and the status of Silver Valley Technology Park (SVTP) in Chemor. The meeting was attended by Senior Invest 
Perak Investor Relations Manager Ahmad Shahir Bin Abdul Aziz, Ministry of International Trade and Industry (Regional Office 
Perak) Director Khalid Faesal Abdul Rahman, Malaysian Investment Development Authority (Perak) Director Mohd Fairuz Iqbal 
Mohd Akhbar, FMM Perak Chairman Chua Kay Lin, FMM Vice President Dato' Gan Tack Kong, FMM Perak Vice Chairman 
Tony Cheam and FMM Perak Immediate Past Chairman Tan Seow Heng.

Group photo of courtesy visit by Dato' Shahrul (3rd from left).
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SELANGOR & KUALA LUMPUR

Getting to know you 
13 new FMM members attended FMM Selangor & Kuala Lumpur’s Membership Networking Session on January 20, 2022. The 
programme aims to encourage new members to introduce their respective businesses to the industry. FMM Selangor & Kuala 
Lumpur Chairman, Michelle Hah and FMM Membership Services Committee Chairman, Mag Ng welcomed the members and 
presented them with a token of appreciation.

Membership Networking Session 1/2022.

Dengue Awareness and Prevention at the workplace briefing.

Controlling dengue outbreaks 
An e-briefing on Dengue Awareness and Prevention at The Workplace was organised on January 21, 2022. The Zoom session 
was held to educate the members and industries in Klang to protect staff and businesses against dengue. Klang District Health 
Office's Medical and Health Officer Dr Christopher Eugene chaired the meeting, which was attended by 30 participants. 
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Ground Breaking Ceremony for Malaysia's first Pusat Asrama Pekerja Asing (PAPA) held on January 28, 2022 at Kampung Baru Balakong.

SELANGOR & KUALA LUMPUR

Sod-turning ceremony
The ground breaking ceremony for Malaysia’s first Pusat Asrama Pekerja Asing (PAPA) took place on January 28, 2022 at 
Kawasan Perindustrian, Kampung Baru Balakong in Cheras, Kuala Lumpur. The objective of the construction is to provide a 
systematic manner and conducive dormitory for foreign workers. The development will comprise 11 essential facilities and 
services, 598 units with up to 3,600 pax accommodation and five safety and security systems. The event was attended by 
Menteri Besar Selangor Dato' Seri Amirudin Shari, Kajang Yang Dipertua Majlis Perbandaran Haji Najmuddin Jemain, Selangor 
State Government Secretary Dato Haji Haris Kasim, Selangor State Executive Council member Hee Loy Sian and Kampung Baru 
Balakong Industrial Area Landowners and Factory Operators Association President Dato' Pang Yoon Shin.
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SELANGOR & KUALA LUMPUR

Ice-breaking session 
On February 23, 2022, FMM Selangor & Kuala Lumpur held its second Membership Networking Session. The programme's 
objective is to encourage 13 new members to partake in FMM's member networking sessions. In attendance was FMM 
Membership Services Committee Chairman, Mag Ng, FMM Selangor & Kuala Lumpur Membership Committee Member Philip 
Leong, Invest Selangor (Trade & Investment and Strategic Planning Division) Director Nik Izuddin Nik Mohd Yusof, Invest Selangor 
Corporate Communication and Selangor International Business Summit Division Senior Manager Ezriq Sajad Ismail Sajad, Invest 
Selangor (Investment and Services Support Division) Assistant Manager Raja Muhammad Hanif Raja Abdul Rahman and Invest 
Selangor (Selangor International Business Summit) Sales Manager Aung Ching Ching.

Membership Networking Session 2/2022.

Group photo of Vision Zero Support Program Development Workshop.

Vision Zero workshop
FMM Selangor & Kuala Lumpur and Social Security Organisation (PERKESO) co-organised the Vision Zero Support Programme 
Development Workshop on February 23-24, 2022, at Dorsett Grand Subang, Subang Jaya. Vision Zero is a strategic approach 
for preventing workplace accidents and promoting the employees’ well-being. The workshop focused on implementing Vision Zero 
in 20 selected organisations in Selangor and Kuala Lumpur. The event was attended by DOSH Selangor Deputy Director Idris 
Abdul Rahman, FMM Selangor & Kuala Lumpur Branch Chairman Michelle Hah and FMM Selangor & Kuala Lumpur Branch Vice 
Chairman Mag Ng.
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Dialogue 
session 
between Air 
Selangor and 
FMM Klang 
Regional 
members.

Group photo at FMM/Invest Selangor Networking Session.

SELANGOR & KUALA LUMPUR

Fruitful session 
A Zoom dialogue session between Air Selangor and FMM Klang Regional Members took place on February 24, 2022. Air 
Selangor's Technical Manager Mohd Nizam Ismail and Billing Unit Officer Hasimah Che Mat Din spoke on current water 
distribution to industrial areas in Klang and Shah Alam, major water treatment plants, and the newly constructed Sg Rasau 
water treatment plant. 20 participants attended the two-hour session.

Meet and greet
FMM/Invest Selangor Networking Session for F&B manufacturers in Selangor & Kuala Lumpur took place at Sala Bar in Sheraton 
Petaling Jaya Hotel on March 21, 2022. Malaysia External Trade Development Corporation (MARTRADE) Senior Executive 
Mohamad Imran Radzi briefed 30 participants on the MARTRADE's Market Development Grant (MDG) application guidelines.
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SELANGOR & KUALA LUMPUR

Tuan ACP Mohamad Fakhrudin (4th from left) with FMM representatives and his officers.

Membership Networking Session 3/2022.

Business ventures
FMM Selangor & Kuala Lumpur's third Membership Networking Session on March 29, 2022. The meeting included a presentation 
by the Malaysian Investment Development Authority (Selangor) Director Noor Aini Samoon. There was also a briefing by Invest 
Selangor International Business Summit Sales Manager Aung Ching Ching, who encouraged members to participate in the 
upcoming Selangor International Expo in October 2022.

Courtesy visit
On March 28, 2022, FMM members paid a courtesy call to the Petaling Jaya Officer in Charge of Police District (OCPD) ACP 
Mohamad Fakhrudin Abdul Hamid at the Petaling Jaya police headquarters. The purpose of the visit was to strengthen further the 
collaboration between the police department and the manufacturing fraternity of FMM's industries in Petaling Jaya. FMM Petaling 
Jaya Regional Committee Chairman Vignesh Baboo, FMM Petaling Jaya Regional Committee Vice Chairman Fong Tan Chong, 
SKB Shutters Manufacturing's Michelle Sin and Kong Brothers Engineering Works' W.N. Chow were present at the session.
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NEGERI SEMBILAN

Two-way HR dialogue
On January 12, 2022 chairman of FMM Negeri Sembilan Human Resource Management Committee Salehuddin Idrus led a 
dialogue titled HR Engagement & Networking Session with the State Labour Department of Negeri Sembilan. Present at the fruitful 
event were Department of Labour Negeri Sembilan deputy director Rosli Jantan and assistant director Azrul Amin Ahmad Latifi. A 
total of 43 participants attended the dialogue which allowed members to get the latest updates on HR related matters and have the 
opportunity to interact directly with the Department of Labour Negeri Sembilan on current issues. Members were also updated on 
the latest amendment of the Employment Act 1955, and in addition to that, more information was shared on the foreign workers’ 
application process and the enforcement of Act 446.

Group photograph 
of the FMM NS 
S.H.E Committee 
Members with 
Radzi Abdul Rashid 
(Top row, 9th from 
left) during the 
networking and 
sharing session on 
the latest updates 
by DOSH, DOE 
and BOMBA 
Negeri Sembilan on 
January 25, 2022.

Group photograph 
of the FMM NS HRM 
Committee Members 
with Salehuddin bin 
Idrus (Front row, 
8th from left) during 
HR Engagement & 
Networking Session 
with the State Labour 
Department of 
Negeri Sembilan on 
January 12, 2022.

Sharing of safety knowledge
Safety at the workplace is a pertinent issue to many companies, and therefore the Networking and Sharing Session on the Latest 
Updates by DOSH, DOE & Fire and Rescue Department Negeri Sembilan dialogue was a timely event. Led by FMM Negeri 
Sembilan Safety, Health & Environment (S.H.E) Committee Chairman Radzi Abdul Rashid, the dialogue was held on January 
25, 2022 at d’Tempat Country Club, Bandar Sri Sendayan in Seremban, Negeri Sembilan with 50 members in attendance. 
Also at the dialogue were Department of Occupational Safety And Health (DOSH) Negeri Sembilan State Director Haji Jaafar 
Haji Leman, Department of Environment (DOE) Negeri Sembilan Senior Chief Assistant Director Sivanathiran Subramaniam, and 
Fire and Rescue Department of Malaysia, Negeri Sembilan Assistant Director of Fire Safety Division Nik Mohd Fadhil Salleh. 
The objective of this event was to allow members to get the latest updates on related S.H.E issues directly from the Government 
authorities and to provide opportunities for members to interact closely with the representatives. Members used this platform to 
share knowledge and expertise among fellow practitioners on safety, health and environment related issues.
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MELAKA

A meaningful visit
The Pakistan high commissioner to 
Malaysia HE Amna Baloch paid a 
visit to the FMM Malacca branch on 
January 17, 2022. The ambassador was 
accompanied by the High Commission’s 
first secretary Muhammad Adil, Trade & 
Investment counsellor Shafqat Ali Khan 
Niazi and Community Welfare attache 
Dr Haseeb Shahbaz. Through the visit, 
the delegates were able to obtain a 
better understanding on the types of 
industries and workforce requirements 
in the state as well as to build a rapport 
with the relevant parties in Malacca.

Jeevanandam Vice-chairman of FMM Melaka 
presenting a gift to HE Anna Baloch.

Applying for e-Preferential Certs
A total of 55 participants from 40 different companies 
attended a webinar titled EPCO – Your Gateway for 
Export on February 23, 2022. Led by DagangNet 
Technologies Sdn Bhd Service Management 
representative Norzakina Abu Samah, the Zoom session 
taught participants how to apply e-Preferential Certificate 
of Origin correctly as well as the types of Preferential 
Certificates that are available.Participants were informed 
on the correct process flow of ePCO application and 
were reminded on the importance of using the HS Code 
in their applications.

Participants of the webinar on EPCO.

Creating safe warehouses
A webinar on Warehouse Safety Management was 
held on March 17, 2022 to help employees manage 
and prevent untoward accidents in warehouses. The 
educational session was instructed by trainer Alagan 
Konasaigran who stressed on the importance of 
keeping safe in high-risk workplaces citing examples 
such as forklifts operated in the warehouse vicinity must 
be within its safety limits. A total of 55 participants from 
40 companies were trained on hazard identification, 
and the need for Risk Assessment and Risk Control 
(HIRAC) to be conducted for identifying potential risk 
and hazards, in order to prevent workplace accidents. 

Participants of the webinar.
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JOHOR

Aiding flood victims
The Chairman of the Resident Committee of 
Triang in Pahang, Mok Chin Fu, sought the 
support and assistance of the FMM Eastern 
Branch to provide urgent aid and contributions 
in kind for the flood victims in Triang. On 
January 10, 2022 the branch members ventured 
under the Corporate Social Responsibility (CSR) 
Project to Triang with some of the items required 
urgently, such as toasters, blankets, towels, hand 
sanitisers, and face masks. These items were 
distributed accordingly to the flood victims. 

Volunteers at the CSR project for flood victims at 
Triang, Pahang on January 10, 2022.

A welcomed meet-up
On February 21, 2022 FMM Johor branch chairman Saw Seong How, accompanied by vice-chairman Sonny Nizam Ahmad, 
paid a courtesy visit to the Iskandar Regional Development Authority (IRDA) chief executive Dato’ Dr Badrul Hisham Kassim. One 
of the highlights of the meeting was the discussion on Comprehensive Development Plan (CDP), which is a long-term blueprint for 
growth covering the whole region of about 2,217 sq km in size. The CDP addresses socio-economic development in a holistic and 
sustainable fashion, with particular emphasis on creating a healthy investment climate that is attractive to local and foreign investors.

Saw Seong Ho (middle), presented the token of appreciation to Dato’ Dr Badrul Hisham Kassim (left).
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Updates by MITI, 
MIDA and FMM
FMM conducted the webinar 
on March 29, 2022, to update 
members on the guidelines for 
applying for the Ministry of 
International Trade and Industry 
(MITI) and Malaysian Investment 
Development Authority’s (MIDA) 
Preferential Certificate Non-
Preferential Certificate of Origin. 
The online session was chaired by 
MITI Director Lee Meng Tat, MIDA 
(Pahang) Director Nadia Rustam 
and FMM Senior Executive Nurul 
Hanis Razali.

HQ Practical Insights on Tax Compliance
FMM organised a webinar on Practical Insights into Employers and Employees Tax Compliance to update participants on the 
Inland Revenue Board’s recent employment tax developments and tax issues. Tax consultant Yong Mei Sim held the webinar on 
March 28, 2022.

Group photo of participants attending the webinar on Practical Insights into Employers and Employees Tax Compliance.

Participants attending the webinar on updates by MITI, MIDA & FMM.
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1.1 RM2,000.00 x 15 days

 31

1.2   For working on a public holiday, the rate of payment is 
based on ordinary rate of pay (ORP) as provided under 
section 60I of the Employment Act 1955, it is because 
under section 60D(3) of the Act it is mentioned that the 
rate of payment for working on a paid public holiday 
is based on the ordinary rate of pay and the formula is 
provided as under section 60I.

In the company employee’s handbook, 
every male employee is entitled to 3 
days of paternity leave in respect of 

each confinement. The Government has amended 
the Employment Act 1955 and under section 60FA, 
every married male employee is entitled to 7 days 
of paternity leave. When the amendment comes 
into operation, how many days of paternity leave 
will the married male employee be entitle to, 3 
days or 7 days? 

When the new section 60FA of the Employment 
Act 1955 comes into operation, the married male 
employee will be entitled to 7 days of paternity 

leave instead of 3 days as per employee’s handbook. It is 
because under section 7 of the Employment Act 1955, more 

FMMASK

The new provision under section 18A 
Employment Act 1955 (yet to come into 
operation), provides for the calculations 

of wages for incomplete month’s work for an 
employee who is employed on a monthly rate of 
pay: 

Monthly wages X Number of days eligible in the 
wage period.

Number of days of the particular wage period 

Please answer the following questions when section 
18A of Employment Act 1955 come into operation.

1.1  Monthly wages of employee A is RM 2000 per 
month, in the month of  May 2022, employee 
A was terminated from service effective from 
May 16, 2022 and his last working day was 
on May 15, 2022. Please work out the wages 
payable to employee A base on the above 
formula.

1.2  Employee B has been required to work on 
August 31, 2022 (National Day). Which 
formula is to be used to calculate the rate of 
payment for working on National Day which 
is a public holiday, the formula under section 
18A or under section 60I of the Employment 
Act 1955. Please give your reasoning.

Q1.

?

A2.

Q2.

A1.

ASK FMM50
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favourable conditions of service under the Act are to prevail 
and the less favourable terms under the employee’s handbook 
shall be void and shall be substituted by the more favourable 
terms and conditions provided under the provision of the Act.

Paragraph 4 (1) of the Minimum Wages 
Order 2022, which has come into 
operation from May 1, 2022, provides 

minimum wage rate for daily rate and hourly rate 
as follows without mentioning the number of hours 
of work per day:-

When the new amendments on the working hours 
is reduced from 48 hours to 45 hours per week, the 
company decides to have 5 days work per week 
with 9 hours per day. From a costing point of view, 
which rate of minimum wages  would the company 
prefer, the monthly rate of RM1500 or daily rate of 
RM69.23 per day.

Let’s say, for working 5 days per week, the 
average amount of working days per month is 
22.5 days. By opting to pay the monthly rate, the 

basic wage is RM1500 per month, however by opting to pay 
on a daily rate, the basic wage is RM69.23 x 22.5 days = 
RM1557.68. Therefore the monthly rate of pay of RM1500 is 
preferred. 

Company C wishes to employ a sales 
promoter, which requires her to work 
4 days per week, 8 hours per day 

and sometimes overtime.  On average, the sales 
promoter is required to work 17 days per month. 
Based on Table 1, which rate of minimum wages 
under the Minimum Wages Order 2022 would the 
company prefer to offer her, monthly rate, daily 
rate or hourly rate?

On average, the sales promoter has to work 17 
days a month, by choosing to pay the monthly 
rate, the company needs to pay RM1500. By 

choosing the daily rate, the company needs to pay RM86.54 X 
17 days = RM1471.18, by choosing hourly rate, the company 
needs to pay RM7.21 x 8 hours x 17 days = RM980.56.

When the promoter is working overtime the overtime rate will 
be as follows:-

Overall, the company will choose to pay the sales promoter 
on an hourly rate basis to comply with the order because the 
company needs to pay a basic pay of RM980.56 with an 
overtime rate of RM10.82 per hour. 

Company A’s headquarters is located in 
Sungai Petani, Kedah and has a branch 
in Sibu, Sarawak. Payrolls for both the 

companies are prepared by the HR Department in 
Sungai Petani. The company in Sibu has a sports 
and recreation club and any employee who wants 
to become a member of the club can have his 
monthly subscription deducted from his wages.  

Is the company required to obtain written 
permission from the Labour Department for the 
deduction of the club monthly subscription? If the 
answer is yes, which Labour Department does 
the company need to obtain permission from, the 
Labour Department in Sungai Petani or Labour 
Department in Sibu?

Yes, the company needs to obtain written 
permission from the Labour Department for the 
deduction. Although the payroll is prepared by 

the company’s headquarters in Sungai Petani, for employees 
working in Sibu, permission needs to be obtained from the 
Labour Department in Sibu which enforces the Sarawak Labour 
Ordinance. The Labour Department Sungai Petani  which 
enforces the Employment Act 1955 has no jurisdiction over the 
place of employment in Sibu which is under the jurisdiction of 
the Sarawak Labour Ordinance.

A5.

Q5.

The content of this section is intended for the purpose of general advisory information and not be construed as legal advice.

A4.

ASK FMM

Q4.

For the monthly rate:

RM1500 /26/8  x1.5 = RM10.82

For the daily rate:

RM1471.18/17/8 x1.5 = RM 16.22

For the hourly rate:

RM980.56/ 17/8 x1.5 = RM10.82

Q3.

A3.

Number of working days in a week Hourly 
Rate

6 5 4

RM57.69 RM69.23 RM86.54 RM7.21
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NEW MEMBERS

WELCOME TO FMM
The Federation of Malaysian Manufacturers (FMM) thrives on the active participation of its members. The 
involvement of our members and their staff is essential to the long-term growth of the manufacturing sector 
and to the primary role of the Federation.

It is with great pride and honour for FMM to welcome 48 Ordinary Members and 20 Affiliate Members 
that joined the Federation from March to May 2022.

• HIL Industries Automotive (M) 
Sdn Bhd

• Houji Sdn Bhd
• JFC Food Industries Sdn Bhd
• JP Lubricant Sdn Bhd
• Ken-Rich Corporation Sdn Bhd
• Kinta Powdertec Sdn Bhd
• KT Aluminium Sdn Bhd
• Lean Hup Lee Engineering Sdn Bhd
• Lee Biscuits Malaysia Sdn Bhd
• Lee Pineapple Malaysia Sdn Bhd
• MBF Printing Industry Sdn Bhd
• M Colour Printing Sdn Bhd
• Neuuv Pack (M) Sdn Bhd
• Nylex Holdings Sdn Bhd
• Oriken Polyurethanes Sdn Bhd
• Perusahaan Makanan Dwi Makmur 

Sdn Bhd
• Printronix Printers (M) Sdn Bhd
• PTM Stainless Steel Industry 

Sdn Bhd

• Public Gold Mint Sdn Bhd
• QL Marine Products Sdn Bhd
• Samsung Malaysia Electronics (SME) 

Sdn Bhd
• Sin Huat Petcare Sdn Bhd
• Syarikat Hassan Majid Sdn Bhd
• Tenera Engineering Sdn Bhd
• Thago (M) Sdn Bhd
• TKR Manufacturing (Malaysia) 

Sdn Bhd
• UIS Technologies Sdn Bhd
• Unilin (Malaysia) Sdn Bhd
• Value-Added Industries (M) Sdn Bhd
• WEO Optronics Sdn Bhd
• World Marketing Work Sdn Bhd
• Zun Ze Development Sdn Bhd

• Affiliate Membership
• Amorepacific Malaysia Sdn Bhd
• Avernoble Sdn Bhd
• Biltmore (M) Sdn Bhd
• Bossard (M) Sdn Bhd
• DHL Supply Chain (Malaysia) 

Sdn Bhd
• Esteem Concord Sdn Bhd
• Global Edge Pharma (M) Sdn Bhd
• Great Vision Associates Sdn Bhd
• Intelligent Pie Consulting Sdn Bhd
• IP Core Sdn Bhd
• Leep Thye Logistics Sdn Bhd
• Opus Asset Management Sdn Bhd
• PAC Lease Berhad
• Progressture Power Sdn Bhd
• Simplr Solutions Sdn Bhd
• Super Starnix Sdn Bhd
• Swap Logistics Distribution Sdn Bhd
• UCSI Hospital Sdn Bhd
• Veolia Water (Malaysia) Holding 

Sdn Bhd
• WSP Engineering Malaysia Sdn Bhd

Ordinary Member 
• Ace Print Sdn Bhd
• AEL Engineering Sdn Bhd
• APS-Manja Sdn Bhd
• AT&S Austria Technologies & 

Systemtechnik (Malaysia) Sdn Bhd
• Calrock Sdn Bhd
• Cheung Woh Technologies (Johor) 

Sdn Bhd
• Chugoku Paints (Malaysia) Sdn Bhd
• Clean Pack Sdn Bhd
• Dhuha Industries (M) Sdn Bhd
• DNK Metal Recovery (M) Sdn Bhd
• Double Happiness Asia Foods (M) 

Sdn Bhd
• Enplas Precision (M) Sdn Bhd
• Furutec Electrical Sdn Bhd
• Golden Fresh Durian Sdn Bhd
• Gopeng Kalsium Sdn Bhd
• Hansen Smart Home (M) Sdn Bhd
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